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About Me

Luxury, to me, is not just a material possession but rather a state of mind
that encompasses elegance and above all, it is a choice. This philosophy
has been a driving force in my marketing thinking since the beginning of
my career in advertising and luxury retail firms back in 2010. Later, I joined
one of the largest international leader agencies for advertising and
marketing in the Middle East, where I worked with clients from various
sectors. During my career, I have had the privilege of working with Italian
luxury fashion houses and services, allowing me to gain valuable

experience and insights into the world of luxury.

To further enhance my knowledge and expertise in luxury retail, I pursued
a Master's degree in Luxury Retail Management at Polimoda in Firenze,
Ttaly in 2016, in addition to holding an Australian Bachelor's degree in

Business Management.
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Employment
History

Kuwait, Kuwait City Kuwait, Kuwait City Florence, Italy Verona, Italy

Jul 2012 - Jun 2013 Jul 2013 - Aug 2015 Jun 2018 - Sept. 2019 Feb 2020 - April 2022

Marketing & PR Assistant Senior Account Executive Retail Docent Marketing Manager

Al Ostoura International J. Walter Thompson Gucci-Gucci Garden Fast Private Jet




Certifications

~
s’

Google

Google Ads Video
Certification

Google Digital Academy (Skillshop)
Issued Apr 2022
View Credential

The Fundamentals of
Digital Marketing

Google Digital Garage
Issued May 2020
Credential ID: 7CQ 3U5 4PV

MUMMU

institut
FRANGCAIS
dela

MODE

Viral Marketing & SEO

Mummu Academy
Issued Sep 2019

Luxury Fashion

Management
Antwerp Management Schoo

Issued Aug 2015

Luxury Fashion
Management

Institut Francais de la Mode
Issued Sep 2015



https://skillshop.credential.net/6266526a-b8a1-4640-b79e-07d6b5c277fc
https://skillshop.credential.net/6266526a-b8a1-4640-b79e-07d6b5c277fc
https://skillshop.credential.net/6266526a-b8a1-4640-b79e-07d6b5c277fc

Clients
Portfolio

&

Projects

Luxury Fashion

Website content, Arabic & English

-Bardigiani - Luxury fashion e-commece
Social media, Digital strategy, website, videos, Ads
-Fendi Roma

CRM for the Middle East project

-Luxe Marca

Branding - Retail consultancy - Buying

Small business

-BeitoAuto - Belgium & Dubai

Events, Social Media, Website, SMA
-Supercar Capsule - ltaly & Dubai

PR, Communication strategy, Social media
management, social media ads, and YT ads.

-Bayt al Saboun Al Loubnani, Kuwait

flyers, media, photo shooting, gadgets, and videos.



https://beitoauto.com/
https://supercarcapsule.com/
https://www.baytalsaboun.com/
https://www.baytalsaboun.com/
https://www.ynap.com/
https://bardigiani.com/
https://www.fendi.com/it-en/
https://www.fendi.com/it-en/
https://www.fendi.com/it-en/

Private Label



https://supercarcapsule.com/

Integrated
Campaign

duPont
REGISTRY

A New Concept
Around Your Supercar | ‘ ‘ ‘ ‘ -

A New Concept
Around Your Supercar

Client
Supercar Capsule

Campaign

The Launching Campaign
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Marketing

Ttaly & Dubai



https://supercarcapsule.com/
https://supercarcapsule.com/
https://supercarcapsule.com/
https://supercarcapsule.com/
https://supercarcapsule.com/
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641 posts 10.6K followers 56 following
Beito Auto
o) WORLDWIDE EXPORT @

Mew Cars - Car Accessories - Tyres = Lubricants - Batteries
www.beitoauto.com

brixia suparcars, nesreannabhan ghiath_nabhan

(-0 £ T
il A
: = @ .II 0
= 17
Ma n a g e m e n t BATTERIES EVENTS CARS TYRES LUBRICAMN. .. WEBSITE

-
=
-
=
—
el
-

Instagram?

Client LOOKING FOR
. AUTOMATIVE
Beito Auto

Campaign
Instagram & Linkedin
Management & Ads

MEW CARS. BATTERIES.
LUBRICANTS. TIRES.

FROW THE BEST MANURACTURERS wWORLDWIDE

Belgium & Dubai
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https://beitoauto.com/

Digital
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FORBES » LIFESTYLE > TRAVEL

New Study Shows The
Best Crypto-Friendly
Travel Destinations

Kaitlyn Mcinnis Contributor ©
[ cover ."il'\'.'."'!'.' travel—from .'r.'r';'-"-'g.:’.' to touchdmen and
everything in between

ANSA:Economia

Una straordinaria percentuale delle
vendite di Fast Private Jet — il 33% — ora
viene effettuata tramite criptovalute

Nonostante la popolarita delle criptovalute, la maggior parte delle linee aree
commerciali e degli operatori di jet privati ancora non le accettano per i
pagamenti, ma questo inizia a cambiare. Notevolmente in anticipo sui tempi,
'azienda italiana Fast Private Jet ha cominciato a farlo nei primi mesi dell'anno
scorso — e ne ha raccolto i frutti

Business Wire 23 novembre 2021 10:00

B Scoiviaia radic )

i (5

QOra per uno di ogni tre voli gestiti o prenotati attraverso Fast Private Jet, un'azienda italiana
di voli charter, il pagamento viene effettuato tramite criptovalute. L'anno scorso, Fast Private
Jet & diventata il primo operatore di jet privati in Italia ad accettare pagamenti nelle principali
criptovalute — Bitcoin, Bitcoin Cash, Ethereum, XRP — e in altre importanti criptovalute
disponibili sul mercato.

DIGITAL JOURNAL

Baglioni Hotels & Resorts and
Fast Private Jet together for an
unforgettable experience

By Marketers Media Published March 15, 2022

Verona, Italy — March 15, 2022 —

With more than twenty years of experience, Fast Private Jet is a leader in
consulting services in the business aviation industry. In particular, it provides
private flights to any destination in the world, as well as concierge services, VIP



LUXE MARCA

LUXE MARCA LUXE MARCA
IX\
Client
- LOGO DESICN IA\ I\
Luxe I\/Iarca _ LUXUry Outlet b\]\q) s e i LUXE MARCA LUXE MARCA

LUXE MARCA LUXE MARCA

IA\ B\

Project
Brand Identity

BRAND COLOR
PALETTE USAGE

LOGO SELECTION
EXAMPLES

Dubai & Belgium

i

Brand Guidlines

The creation of the logo was a result of intensive research on the latest marketing, digital,
and fashion trends. I carefully considered all aspects of the brand identity and chose
vibrant colours that represent the brand's identity and resonate with the target audience
to perfectly communicate with them creating standout and recognisable elements to Aa ~Aa Aa
immediately familiarise the brand. - “ “
I ensured that the logo retained the elegance and simplicity of the brand identity, which
has always been a cornerstone of the brand's success. The new logo is expected to _
enhance the brand's presence on marketing materials and digital channels and create a ' W‘ ﬂn
strong visual identity for the brand in the marketplace. ﬁ it J‘
The selection of colours was based on the upcoming season's fashion colour trends, 1R
ensuring that the brand remains relevant and up-to-date.

TYPOGRAPHY

Heodiines & Parpgraphs Subheadings Wabsite

STORESTYLE
MOODBOARD SUGGESTION




Branding

Company Profile

The main objective of the Luxe Marca company profile is to make people aware
of the business and its products or services. by creating a summary or
introduction to the business that includes information about its mission, goals,
vision, history, and products.

It is a key aspect of any company strategy and can be used to show third
parties the value of a company, along with its performance. The

LUXE MARCA
‘ The Company Prafile

The

Brand Shopping

Experience

FENDI
KARL LAGHRFTLE)
JIMMY CHOO Brands Future
POLO RALPH LAUREN 2
cree ﬁ [rre—— Expansion
OFF-WHITE

VELENTING

Qur

Glﬁ‘ﬁs‘s
ELISABETTA FRANCITE
MONTBLANC

LEVI'S
LOVE MOSCHING
VERSACE
TOMMY HILFIGER

MICHAEL KOES

Products

WOMEN MEN NOCESSUHRIES
REATW-TO-WEAR NEALY -TC-WEAR KIDs FOOTWEAR LEATIIER 40008 & ENEWEAR PERFUME HOUSEWARE




Watch full video


https://www.linkedin.com/posts/mari-kandalaft-97980062_brixiasupercars-supercars-%20event-activity-6984044902338707456-z0UV?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/mari-kandalaft-97980062_brixiasupercars-supercars-event-activity-6984044902338707456-z0UV?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/mari-kandalaft-97980062_brixiasupercars-supercars-event-activity-6984044902338707456-z0UV?utm_source=share&utm_medium=member_desktop
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QP BARDIGIANI

Bardigiani, un rinomato marchio del made in Italy,
lancia per la prima volta la sua collezione
Autunno/Inverno su bardigiani.com, segnando una
pietra miliare nel portare il suo mix di moda
artigianale italiana ed eleganza casual a un pubblico
globale. La collezione, interamente disegnata e
prodotta in [talia, evidenzia I'impegno di Bardigiani
per la qualita e lo stile, raggiunto attraverso
partnership con piccoli produttori e artigiani italiani
a conduzione familiare.

Mari Kandalaft, Direttore Generale di Bardigiani, ha
espresso la sua euforia per il lancio: "Siamo
entusiasti di presentare la nostra collezione
Autunno/Inverno su Bardigiani.com. La nostra
missione & quella di offrire 'autentica esperienza
‘Made in Italy’ a un pubblico globale. Crediamo che
la nostra originale fusione di eleganza casual
conquisterd I'attenzione dei consumatori alla ricerca
di un abbigliamento di alta qualita e di uno stile
distintivo”.

Strategia Social Media
focalizzata su una base di
consumatori digitalmente
competenti

La collezione, che include camicie, t-shirt, felpe,
jeans, giacche e scarpe, é caratterizzata da uno stile

enfictiratn rhe snnea il caomfart eon Pelecanya
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SP BARDIGIANI
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Mari Kand,

, Direttare Generale di Bardigiani, ha

espresso la sua euforia per il lancio: "Siamo entusiasti di

tare la nostra collezione Autunno/Inver

ni.com. La nostra missione & quella di offrire

verienza "Made in ltaly' a un pubblico

globale. Crediamo che la nostra originale fusione di
eleganza casual conguistera lattenzione de
consumator alla ricerca di un abbigliamento dialia

qualita e di uno stile distintive”

La collezione, che include camicle, t-shirt, felpe, jeans,

giacche e scarpe, & caralterizzata da uno stile sofisticato

che sposa il comfort con l'eleganza ‘Made in ltaly”. |

design, pur radicati nell'estetica classica italiana,

incorporanc tendenze contemporanes e silhouette
streetwear, offrendo uninterpretazione moderna della

mada tradizionale

senza interruzioni. La comunicazione digitale,

complet: di Bardigiani sut canali
social come Instagram e TikTok, si allinea con la base di

clienti affezionati digitalmente evoluti

Mentreil hio oo 13 a crescere ed espandere |a

sua presenza a livello globale, Bardigiani rimane fedele aj

suoi valori fondamentali di autenticita, produzione
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Mari Kandalaft, Managing Director of Bardigiai
expressed her enthusiasm for the launch: “W
are thrilled to unveil our Fall/Winter collection ¢
Bardigiani.com. Our mission is to deliver tt
authentic ‘Made in Italy’ experience to glob
audiences. We believe that our unique fusion
casual elegance will captivate fashion-forwa
individuals seeking both premium quality ar

distinctive style.”

Bardigiani's focus on the MEMA region ar

Europe

There is growing interest in niche ar
independent brands in the Middle East, a regic
traditionally dominated by major luxury label
Bardigiani's e-commerce launch aligns perfect
with this trend, offering a fresh alternative to tt
conventional luxury market. The MENA regior
consumers, particularly the younger generatio
are increasingly exploring diverse ar
individualistic fashion choices, makir
Bardigiani's entry into this market timely ar
relevant.

QD BARDIGIANI

r' COMUNICATI
STAMPA.ORG

Mari Kandalaft, Direttore Generale di Bardigiani, ha

espresso la sua euforia per il lancio: *Siamo entusiasti di
presentare la nostra collezione Autunnofinverne su
Bardigiani.com. La nostra missione & quella di offrire
l'autentica esperienza 'Made in ltaly’ a un pubblico
globale. Crediamo che la nostra originale fusione di
eleganza casual conguistera I'attenzione dei
consumatori alla ricerca di un abbigliamento di alta
qualitd e di uno stile distintive”.

La collezione, che include camicie, t-shirt, felpe, jeans,
giacche e scarpe, e caratterizzata da uno stile
sofisticato che sposa il comfort con l'eleganza 'Made in
Italy’ | design, pur radicati nell'estetica classica italiana,
incorporano tendenze contemporanee e silhouette
streetwear, offrendo un'interpretazione moderna della
moda tradizionale,

Il debutto di bardigiani.com rappresenta un invito
esciusivo per gli amanti della moda e gli estimatori
dell'eleganza italiana online, un'esperienza da vivere
senza interruzioni, La comunicazione digitale,
completata dalla solida presenza di Bardigiani sui canali
social come Instagram e TikTok, si allinea con la base di
clienti affezionati digitaimente evoluti.

Mentre il marchio continua a crescere ed espandere la

QD BARDIGIANI
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Client
Bardigiani

Product
Women/Men Ready-to-
wear & Accessories

Ttaly & Belgium

showcasing a distinguished collaboration
with Bardigiani for the Men's/\Women's
SS24 collection, As the driving force
behind design, styling, production, and
intricate details. This showcase not only
reflects a harmonious synthesis of these
elements but also stands as a testament
to my hands-on approach and unwavering
commitment to delivering excellence in
every phase of the creative journey.



http://www.bardigiani.com/

Recent Social Media
Collaborations

Fashion Aviation Travel

Veluntra Accessories Shy Aviation MyTrecco App @Tipscout
Brand Ambassador Brand Ambassador Brand Ambassador Community Member

OJEVENTI
Local Influencer




Let's work together

Mari
Kandalaft

Digital Marketing Consultant

Email m.kandalaft@icloud.com

Phone +39 3381497317
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https://www.linkedin.com/in/mari-kandalaft-97980062/
https://www.instagram.com/kandalaftmari/
tel:+393381497317
mailto:m.kandalaft@icloud.com

